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Marketing vs. Product Development
New strategies that are created by a company are normally dependent on the kind of market development as well as product development that needs to be used. A company that has got $1 million must ensure that appropriate factors of both market and product development are used effectively. The determining factors for the success of product development within the market are customer acceptance and customer services (Schwarz, 2017). Customer acceptance refers to a factor created when a product fits the need of customers in terms of price. The affordability of a product would make the customers targeted to be involved in the process of purchasing the products. Secondly, the customer services offered by a company would be significant in assisting the company to determine its capability to support problems its customers might go through. 
On the other hand, the factors that influence market development when introducing new goods in a business must be reviewed systematically. The factors include the success of the organization, the existence of unsaturated market and amount of production capacity within a company. These would enable a company to be able to come with effective strategies for business in a market (Schwarz, 2017). The success of a business within a market would be useful in ensuring that a new strategy is developed in the market to create a lot of profit. When the market is unsaturated, a company can develop strategies that can be used to tap the market that exists. New business ideas can be developed to assist in establishing strategies for satisfying consumers who need appropriate services and goods. The creation of new strategies would ensure the organization can satisfy consumers through the provision of enough goods.
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